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Seachange keeps boat builder afloat
GLEN NORRIS
THEY have ruled the waves for half
a century, now the famous boatbuilding Haines family are aiming to
become kings of the road.
The family business, founded in
the late 1950s by the late John Haines, has started manufacturing upmarket off-road caravans from its
Wacol factory, largely targeting
cashed-up “grey nomads”.
The Haines Group produces
about four Seachange caravans a
month, with a full order book until
July.

The caravans sell for $90,000 to
$120,000.
Haines’s diversification comes as
other Queensland caravan manufacturers such as Kedron and Sunland ride a wave of demand for offroad recreational vehicles. Queensland has the largest number of
caravan manufacturers after market
leader Victoria.
Haines Group chief executive
John Haines said his father had always wanted to manufacture caravans but was always too busy with
boats. Mr Haines snr died in 2009.
When a downturn hit the boating in-

dustry several years ago and interest
in caravanning holidays revived, the
family-owned group saw the chance
to diversify.
“The boat business has been doing
it tough over the last eight years,’’ Mr
Haines said. “I needed to keep my
workers busy – they are highly skilled
and I want to keep them.”
Haines is one of the few manufacturers to make all components inhouse.
“Keeping it in-house is a vital part
of the business,” Mr Haines said. “We
believe in keeping people in jobs and
creating jobs for people.”
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RIGHT ROAD: Haines Group chief executive John Haines says the family-owned company has been able to survive
tough times in the boat-building industry by manufacturing caravans.
Picture: STEVE POHLNER
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SANDY HOSTS: John ‘Roothy’ Rooth, Glen ‘Gleno’ Hadden and Ken ‘Kenn’ Hindley at Fraser Island during filming of LowRange TV.
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TRAVEL BOOST: 4WD adventure films promote Fraser Island, Burrum Coast
PRODUCERS of a new offroad adventure film series
featuring Fraser Island and
the Burrum Coast have forecast a likely surge in fourwheel drive tourism for the
region.
More than 30,000 DVDs of
the LowRange TV episodes
filmed have sold via online
purchases and distribution
via BCF and outdoor living
stores.
National interest in the
documentary was fuelled in
part because it has been
made by a legend in the world
of four-wheel drive adventure, John “Roothy” Rooth.
Rooth said the feedback
from fans about the Fraser Island and Burrum Coast epi-

sode had been amazing, with
many saying they were now
planning trips to the region.
“We are all about encouraging people to get out and
see more of the country and
showing them how easy it can
be for anyone with a fourwheel drive and some commonsense,” he said.

fishing, surfing and cooking
up a storm as they travel off
the beaten track.
They hired a crack crew to
film their adventures for episodes of LowRange TV,
which are then edited and
released on DVD.
Episode 1 featured a return
to a familiar stomping

“Sales of SUV vehicles are
at a record high in Australia
so more families than ever
before have the opportunity
for off-road adventure.”

ground for Rooth and the
boys on Fraser Island, then
explored the Burrum Coast
up to Bundaberg and the
beautiful Bulburin National
Park.
The
series
combines
educational
aspects
of
off-road
driving,
bush
cooking tips, fishing and

Rooth and his sidekicks,
Glen “Gleno” Hadden and
Ken “Kenno” Hindley, have
teamed up for LowRange TV.
It features the three mates
exploring Australia in their
four-wheel drives, camping,

more to appeal to both

